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sbstract
Over the last decade, the [ntermet made many chang
s

in the way people purchase :
) ‘ ' 3 ase and
o goods and services on intemet. Online retaj] of E-comme

| o rce has been revolutionized and
ease the shopping expectations and behavior of consumers. Online retailing sector has been

gows dramatic growth during last two decades, The implementation of new techniques makes
e c-commerce sector more reachable, effective and éfficient, Devices like Smartphone’s,
aivance feature in mobile phones and increasing speed of internet connectivity lines, lowering
prces of internet and devices is helping to raise traffic to the online shopping. Banking and other
payment intermediator’s are providing best and perfectly secured payment gateways. Online-
wtailers found it motivating and attractive to focus on developing a new way and channel which
isdifferent and separated from the services of mainstgam players of E- commerce players.
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Introduction

Increasing use of intemet through mobile device in urban as well as rural areas,
increasing acceptance of online purchase, e-payments and young India has provided the e-

commerce industry in nation the best chance to communicate and interact effectively with the

N e - ide all the
customers. The Government's ambitious vision of ‘Digital India’® dreams to provi

i ing i with low cost
Services and information on one stop shop by the way of introducing internct " d,
ote the onhine trade

%0d connectivity at the remote areas and every comer of the country to prom
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sanized Service Sector

The major players in the industry like McDonald
. . , | Donald, Domi ‘
froveling service providers like Kesari, Neeta, Ve » Lominos, Pizza Huts, Subway
3 eng world: M e . 5
_ Apollo etc and man < f - » Multispecialty hospitals like
earl, AP y more in service industry has develop a network ; -
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still a Jarge arca of service sector is unorganized in India. They are the individual p

adual players

in the market with their brand image and goodwill. But the organized services players are the bi
are the big

hreat in front of
Specific Integration of E-tailers (VSIE)”

unorganized or individual services providers. This opportunity gives rise 1o

“Vetical
ntegration of E-Tailers (VSIE)

of E-tailers (VSIE) finds it attractive to target on specific

tes from its main ¢-COMMCICE player. The
to raise additional business,

role of this kind of

vertical Specific I
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1t pru\’ide a platform to compare pricing

>

|t save time of customer
[tis helpful for proper planning of any activity

|t provides one stop solution to customer

L

Disa dvantages of Vertical Specific Integration of E-C
| -Commerce
Improper web presence may leads to loss of customer valuable £
; ¢ time

\fisrepresentation of service provider ma
y lead to loss of ¢ itl ar
goodwill and consumer fai
ith

b

jnappropriatc information may create confusion among customer

LY

Cyber security is still a major constraint.

Services are associated with the skills of the service provider therefore it may not

b

provide consistently.

Conclusion
“E-Commerce is going to impact multiple industries & business models. We can clearly

e a significant transformation in sectors like consumer healthcare, Education, Travel, hotels,
ishion. entrainment through digitall
omato, 99acers ete. Digital commerce has gave new dimensions to t
pvices and conditions, transparcncy in business promises,
the customers. Now & day, any person
prices of different brands

y driven innovations like trivago, HealthKartPlus, swiggy.
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tis development information about s¢
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